DG SANCO-Consumers International Competition Project

Workshop Il - Competition data analysis & advocacy meeting
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AGENDA

Thursday, March 8 2007

Introductory Tour-de-Table
Opening Remarks
Bjarne Pedersen, Consumers International

Meeting Objectives and Project Timeline
Suzanne Natelson, Consumers International

Partner Presentations: Key Project Findings (10 minutes each)
In country alphabetical order: Cyprus, Czech Republic, Denmark,
France, Germany, Greece, Italy

Coffee Break

Partner Presentations (continued)
Lithuania, Netherlands, Malta, Poland, Portugal, Slovenia, Spain

Lunch

Factors to consider when undertaking a price data analysis
Alena Kozakova, Principal Economist, Which?

Group examination of price data.

Presentation of group discussions and roundtable discussion
(Chair: Alena Kozakova)

Coffee Break

Competition Abuses: Abuse of Dominance & Mergers
Alena Kozakova

Group meal @ The Boulevard Brasserie in Covent Garden



9:00-9:30

9:30-11:00

11:00-11:20

11:20-12:00

12:00-1:00

1:00-2:00

2:0-3:00

3:00-3:30

3:30-3:45

3:45-4:45

4:45-5:00

5:00-5:15

Friday, March 9*"

The Budget & Financial Reporting
Ai Tiang, Consumers International

Results of Competition Legislation Survey & Avenues for Policy
change & plenary discussion

Presentation Orit Dayagi-Epstein, Lawyer, Consultant Consumers
International, Chair: Philip Marsden, Director, Competition Law
Forum and Senior Research Fellow, British Institute of International
and Comparative Law (BIICL)

Coffee Break

Media as an advocacy tool
Luke Upchurch, Consumers International

Working groups (3 organisations per group) to discuss country by
country the results of price data survey, legislation survey and
areas for future advocacy/media work

Lunch
Plenary session: Presentations from working groups and group
discussion on advocacy strategy

Chair Philip Marsden

National Reports
Kate Scribbins, Consultant, Consumers International

Coffee Break
Training and Capacity Building (based on results from
questionnaire)

Kate Scribbins

Key conclusions and action plan from meeting
Suzanne Natelson

Close
Richard Lloyd, Consumers International



