6: “Historia de ayer ¿Y de hoy?” A TALE OF YESTERDAY . AND TODAY?
One of the women, CHELO, doesn’t seem to have finished her comment because she calls the attention of her fellow chatters.
CHELO:  Just a moment, listen to this. Listen.(Reading) I thought that I was a new form of being, before I knew that I was neither a man nor a woman, but more something in the middle between both sexes with my chest as flat as a pancake. 
CHELO: All you have to do is send a 25 cent stamp so that you all kinds of details get by return of post. Absolute positive guarantee that any woman can obtain a marvellous increase in breast size in 30 days and by using my method so secretly that neither your most intimate friends will discover.   
CHELO: And well, this one is even better. Look how they have grown!
ALL: A Miracle. Incredible. Look how they have grown ¡
RAFA: What is the date on this product? When was it made?
CHELO: Well, I don’t know.
MIRIAM:In 1911
RICARDO: But this rejuvenating cream from 1947 wasn’t far behind it. Look, look!
MIRIAN: Can you let me have a look? I’ll read it to you. Mothers let your daughters try this new recipe for the skin. How it helped this young girl to find a husband.
RAFA: Look the one I’ve found is from 1992, like someone said yesterday a “Four leaf clover” and it goes like this: Money, loads of money, money to buy cars, furniture, clothes. Money for travel, and for a millionaire’s life. Just ask for it all.
CHELO:  Like the magic lamp, right?

RICARDO: We only need the genie!
RAFA: I’ll carry on, forget your bad luck with the 4 leaf clover, you can win on the lottery, the pools, the blind lottery, in the casino and on the horses. And if that isn’t enough here’s something I call the key to wealth. 
CHELO:I want one of those!
MIRIAM: OK. Here I’ve got the diet of the decade. I shed 6 kilos a month without realising it.
RICARDO: This is from 1992. With this “LOSE 10 KILOS IN 30 DAYS. NOW!”
TODOS: NOW
RICARDO: With the burn -those -kilos and burn -that -fat girdle.
RAFA: So many marvellous things might lead us to suspect that it sounds like a scam, but what if it were true? Would it be worth trying? Yes, or no? 

RAFA: 

And if you are thinking about buying any of these products, you must know that they aren’t medical products.
MIRIAM: 
Don’t trust those products that boast about supposed benefits for your health and have no previous sanitary control or CPS on their packaging or in the advertising. 
CHELO: 
Don’t trust great promises. There is no possible way that the so called “Miracle products” comply with the corrective or therapeutic function they advertise.

RICARDO: 
And neither have they scientifically proven the supposed benefits of products based on Magnetism.

RAFA: 
The commercial use of expressions such as “on sale in chemist’s shops” does not guarantee the aimed efficiency of the product.

CHELO: 
And think twice before buying products that guarantee their efficiency based on secret formulas, because this is not scientific.
MIRIAM: 
In any case, don’t accept offers that appear on pages in magazines, on the radio or via phone calls where the caller is clearly identified with full address and not just for example a post office box number.

RAFA: 
Don’t contribute to fraudulent behaviour and report incidents to Consumer Associations if you think that the advertising is misleading.

RICARDO: 
According to the current law on advertising these associations can legitimately ask law courts for the rectification or the ceasing of the said advertising.

MIRIAM: 
We might find the advertising of the “Miracle products” funny and amusing, but endangering people’s health is no laughing matter for uninformed consumers who believe in the benefits they offer and feel defrauded and taken in, because after all they pay good money and get nothing in return. 

Having reached this point the consumer should seek an answer to the following question:
Do miracles exist or are they just pulling our leg?
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