Video 2 Script “Products speak”
Did you know, my dear consumer,that products speak? Yes, yes, products. If they are In packets or not; fresh, frozen or long-life. Even industrial products. Don’t you believe it? 
Well, believe it. Of course products speak. And very clearly. All we have to do is know how to listen to them, and to know their language. 

Accompany me please. I’m going to introduce you to them.

PRODUCTS SPEAK
· Watch out, I’ve got a sell by date, and I’m out of date!  

· ... I’m cholesterol free!
· I’ve got a best before date.

· I know where I’m from.

· I’m made from…
· I can’t tell you about my nutritional properties!

· I’ve got a typical taste

· I’m wholemeal.
· I can tell you how good I am for you

· Careful! You have to keep me in a dry place.

On the labels of packaged products you must read carefully:

· The name of the product (not just its trade name) to know what you are really buying.
· The company responsable for producing the product.

· Best before or sell by date 

· The way to keep the product fresh.

· The list of the ingredients where the heaviest appears first and the rest in descending order, as well as additives, indicating their classification , preservatives, oxidising agents, etc.)
· And don’t forget the batch number, and its nutritional value. 

It is interesting to see the weight and relate it to the price per unit of measurement (kilo, litre), in order to compare and choose better. 

We must reject any packaged food item that has no label or insufficient information, and then report this fact to the authorities responsible for consumer affairs.

Since 1998 there has been a EU logo on Protected Denomination of Origin and the same to indicate the protected geographical origin which states that the label complies with the requirements of the denomination of origin that links products and the geographical areas they come from. This represents a quality you can trust. 

These types of products must be kept at a temperature of between 0º and 5º.
The label will contain a description of the characteristics of the product For example WHITE VEAL CHOP:

Labelling must correspond to the characteristics of the product. Thanks to the label we can trace the product back to its place of origin. It is the product’s ID card and provides security to the consumer.
For example: On this tray of packed fresh meat, we can see the identification of the company, the cutting plant, the slaughter house, the animal batch number (which we call traceability so that we identify the path this animal has taken before becoming meat). We can also check that it is a white veal chop, weighing 425g, has three pieces and the price per kilo is 7.61 €.
Furthermore, and very importantly, we clearly see the best before or sell by date.

Naturally this is a product that can be kept frozen beyond the sell by date. If this is possible then the label must include specifications for freezing.

Meat to be cut must be presented to the consumer with the same guarantees of information as packed meat.
It is compulsory to indicate its commercial denomination, slaughterhouse, batch number or identification of the animal, the cutting plant.   

And of course although the sell by date is not expressly indicated, the consumer already knows that it is a product that must be consumed immediately.

SEA BREAM : Check to see that its eyes are bright.

HAKE or WHITING…….And the gills are red…!
FISH: And that we all smell of the sea!
TROUT: I’m from a fish farm, but just as good as the rest..

All fresh fish must carry a label that has the minimum following information: 

Country of origin, calibre, freshness, commercial name, how it was obtained, and the way it is presented and treated.

This is information that is extensive and detailed in different products derived from fishing and fish farming, be they fresh, cooked or frozen, packed or not. All must comply with the rules relating to labelling, presentation, identification of the company and the product. And also where necessary, the way of conserving and preparing the product, its nutritional value, and so on.

We have presented various examples, representative of products that speak through their labels and that consumers need to know for correct use, and enjoyment of the same, without problems for their health and safety.
But be careful, not only food speaks

Cleaning products, glues, varnishes, paints also speak… Have you noticed the safety symbols? Why don’t you have a go at discovering what they say?
Domestic appliances speak….. Have you ever read their instruction manuals? I guarantee you, it’s very practical.
The house speaks….Did you know you have the right to receive a full file of information about the house you are buying? 

In the end, products, goods and services SPEAK, they have a clear language. DON’T BUY ANYTHING WITHOUT LISTENING TO WHAT THEY ARE SAYING.
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